
NEWARK, Del., Nov. 2, 2010 – Tipton Communications, a Newark, Del., and Philadelphia-based employee 
communications, public relations and marketing agency, announced today that it has received a silver 
Davey Award from the International Academy of the Visual Arts (IAVA).

The Davey Awards (www.daveyawards.com) derive their name from the story of David and Goliath and 
honor what the IAVA calls the “achievements of the ‘Creative Davids’ who derive their strength from big 
ideas, rather than big budgets.” Tipton Communications received the silver award for its work on Carpenter 
Connections, a corporate employee magazine for Carpenter Technology Corporation, a global leader in 
specialty alloys production and distribution.

“Our goal is to become the top employee communications company in the Mid-Atlantic by providing world-
class products and cutting-edge communications strategies backed by top-quality service,” said Dan 
Tipton, president and CEO of Tipton Communications. “We are thrilled with the confirmation that our work 
on behalf of our clients ranks favorably with the best in the world.”

The Davey Award is Tipton Communications’ 14th award in the past year and the agency’s fifth award for 
work on behalf of Carpenter Technology.

About  
Tipton Communications Group

Tipton Communications, 
with offices in Delaware and 
Pennsylvania, supports its 
clients with award-winning 
business communications 
services, including employee 
communications, human 
resources communications, 
public relations, marketing 
communications, intranet 
and internet design and 
development, graphic design 
and strategic communications 
planning. For more 
information, please visit www.
tiptoncommunications.com.
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>   CPP is the world’s 
leading supplier of 
gas atomized metal 
powder products.  

>   Carpenter acquired 
CPP in 1997 as part of 
the Dynamet Incorpo-
rated acquisition.  

>   CPP currently has 115 
employees working at 
manufacturing facili-
ties in Bridgeville, PA; 
Torshalla, Sweden; 
and Woonsocket, RI; 
and at sales offices in 
Bridgeville, Torshalla 
and Dusseldorf, Ger-
many.

>   CPP is the industry’s 
most diversified 
supplier with respect 
to alloys, products, 
geographies and 
markets served.  

>   Alloys produced 
range from simple 
low-alloy steel pow-
ders to more complex 
nickel- and cobalt-
based alloy powders.  

>   Product forms vary 
from loose powders 
to consolidated prod-
ucts in many configu-
rations including net 
shape components to 
bar, wire, sheet and 
plate forms.  

>   CPP generates 50 
percent of its rev-
enues from outside 
the USA, with princi-
pal focus in European 
and Asian markets.  

>   Key markets served 
include industrial, 
energy, aerospace 
and medical markets.

“Our main focus is to find new products and new markets 
that are unique and can leverage our technical skills and 
expertise,” he continues. “While some companies struggle 
to find new products and new business, we have so many 
new products that our challenge is prioritizing them and 
focusing on the ones that will have the greatest return.”

CPP’s powders are gaining popularity because they can 
meet the most exacting customer quality standards and 
they can be processed into a wide variety of product forms, 
from bar, wire and plate to complex net shape parts, 
ranging in size from a knee implant to a large five ton valve 
body. 

Using a gas atomization production process, CPP 
eliminates one of the quality issues that plague traditional 
alloy production: The elements in molten alloys have a 
tendency to separate as a large ingot cools, making it very 
difficult to maintain product uniformity. In gas atomization, 
various elements are melted together in a furnace to form 
a desired alloy, just as with traditional processes. But that’s 
where the similarities end. Instead of being poured into a 
large ingot and allowed to cool, the molten metal is poured 
through a very small nozzle, about 1/4 inch in diameter. As 
the metal falls, it is blasted with an inert gas that instantly 
cools and solidifies the alloy into microscopic powder 
particles, each with near-perfect uniformity. 

“It costs more to make powder than conventional ingots, 
so it only makes sense when customers want some added 
property that can’t be made the conventional way,” Kent 
says. “But we can make products that have much better 
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uniformity, improved cleanliness and with much finer 
grain structure than you can achieve in typical ingot 
products.”

As an example, Kent points to tool manufacturers who 
are willing to pay the extra cost up front for powdered 
products because of the savings the powders provide them 
during the finishing process and the increased quality of 
the end product.

“We sell round bar or plate to our customers who will take 
that and machine it and grind it to make a tool,” he says. 
“The powder gives them much better machinability and 
grindability due the product’s uniformity and very fine 
grain structure, which make it easier to grind. The tool 
will also have a longer life when it is put into use.”

CPP, which has 115 employees and is now the world’s 
largest supplier of gas atomized metal powders, 
manufactures its powders at facilities in Bridgeville, PA; 
Torshalla, Sweden; and Woonsocket, RI. The division also 
staffs sales offices in Bridgeville, Torshalla and Dusseldorf, 
Germany,

“We are the industry’s most diversified supplier with 
respect to alloys, products, geographies and markets 
served,” Kent says. “The alloys we produce range from 
simple, low-alloy steel powders to more complex nickel- 
and cobalt-based alloy powders. Product forms vary 
from loose powders to consolidated products in many 
configurations. We generate 50 percent of our revenues 
from outside the U.S., and key markets served include the 
industrial, energy, aerospace and medical.”

Dan Thomson, 
Process Technician 
– Airmelt Furnace  
heats an ingot.

Pictured on right: 
Rich Brandon (left), 
Process Technician 
and Rich Cirigliano, 
Process Technician 
empty the beds.

Most Carpenter Technology alloys start life after the furnace 
as massive ingots that can weigh as much as two tons. But 
at Carpenter Powder Products (CPP), the perfect, spherical 
“ingots” they produce are so small that three of them would fit 
on the period at the end of this sentence.  

Don’t be fooled by their petite size. CPP’s tiny ingots are in big 
demand in the marketplace, and the division has been identified 
as one of Carpenter’s strategic focus areas for growth.

“We have begun working on plans that will generate significant 
growth for CPP in the coming years,” explains Bill Kent, Vice 
President – Dynamet and CPP and leader of the task force 
charged with growing CPP. “This growth is expected to come 
from key new product offerings and organic growth in existing 
materials and through outside collaborations and alliances.”

From left, Jim Blair, Manager of Manufacturing; Bill Kent, Vice 
President – Dynamet and CPP; and Denny Derrico, Supervisor-
Production stand next to the Y Furnace, Vacuum Induction 
Melt and gas atomizer—all machines that are used to produce 
metal powder.

Tiny “Ingots” Add Up to Big Business for  
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